OUTLINE TREND ANALYSIS FEEDBACK

MARK 2000 PRINCIPLES OF MARKETING Project
General feedback is included in this email.  Some of it will apply to you specifically and some feedback will not.  Please review the comments here and also the more specific comments in your outline and let me know if you have any questions.
Remember to include the group leader’s name and which outline it is at the top of each outline.
TRENDS ANALYSIS

Include a brief intro.  

[bookmark: _GoBack]To make things a little simpler, stay focused on the US market only.

Trends 
· List and document specific trends.  Remember that trends are changes.
· Remember to focus this around the industry you defined in section 1.
· There are a lot of trends affecting the industry so make sure you are covering them. They include, but are not limited to
· Buyer patterns
· This is likely to be a major area.
· Segments within the industry and which are growing/shrinking
· Trends in
· Age
· Income
· Other relevant demographics
· Spending trends on this type of product…
· Include statistics such as size, growth rate, etc.
· Show where the industry, market are going.
· Remember that a trend is a change so you need to talk about whether it is increasing or decreasing.
· Also include discussion about the impact of each trend.  i.e. how is the industry affected (positively, negatively, a lot, a little) by the trend?
· It’s ok to give a picture of where things are today, but don’t stop there – show where they are heading. i.e. don’t just give a statistic; also give the trend.
· If after research (which has been documented), you don’t find specific trends affecting this industry in a particular area (ex. Technology), it is OK to simply state that in the paper.  Focus on those trends which help to inform your target market and the marketing plan only.

Note: in this section, think about how this information helps you to determine the marketing strategy.  Everything in this section should be useful for the remaining sections.
Organization/Structure
· Many groups need to work on how the outline is organized. It should flow smoothly and be easy to follow. Use outline form – no sentences or paragraphs.

· Include a brief introduction to each section.

· Use correct grammar, spelling, etc. on the outlines.

· The citations and works cited page should be in their correct (formal) form on the outlines.
You need specific source citations throughout the outline. They need to be in their official form. You also need a formal works cited page in its correct form at the end of the outline.

· When you are writing outlines and the project paper, stop and ask yourself if the submission is reader friendly.  Is it something that you would want to read?  If not, please put it in a more reader friendly form:
· Organized
· Clear
· Concise
· Supporting detail
Note: this is even more important in sections like the trends analysis where a lot of information is being discussed and it is easy for the reader to be lost – especially when presenting statistics.  Use tables, bullets, etc. where applicable.
Other
· In some places you may want to include comparative data (ex. Income comparisons) to provide a better context for the trend analysis.
· Acknowledge it if you are using old data.  Indicate whether or not this was the best information available.
Note: WG – writing guidelines; Gr. – grammar; Sp. - spelling
Reminder of past feedback:

Information to include on each outline:
· Group leader’s name
· Which outline it is (title)

· Need to include sources throughout the outline.  Also, need a works cited page.

· Need to follow the project guidelines.
· Writing guidelines  

Organization/Structure
· OUTLINE FORM – no sentences or paragraphs!

All group members need to read and incorporate the feedback from the outlines into future outlines and the final paper.
Note: WG = writing guidelines; Sp. = spelling; Gr. = grammar; K= awkward phrasing
